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Incorporating developments from both academia and
industry, this exploration of brands, brand equity and
strategic brand management combines a theoretical
foundation with numerous techniques and practical
insights. Suitable for both graduates and upper-level
undergraduates.
Sustainable tourism is attracting enormous attention
today throughout the world. This book provides an
up-to-date, comprehensive coverage of the practice
and management of the subject. It offers a range of
definitions of sustainable tourism from different
sectors of tourism and different parts of the world.
Key issues and current debates are also discussed
and a range of examples of sustainable tourism
management practice are given. The book is
designed to be interactive, with group and individual
exercises and discussion points to further
understanding of the subject
BPP Learning Media's status as official ACCA
Approved Learning Provider - Content means our
ACCA Study Texts and Practice & Revision Kits are
reviewed by the ACCA examining team. BPP
Learning Media products provide you with the exam
focussed material you need for exam success.
A guide for organizational and social research in
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business studies and the social sciences, providing a
clear framework for research design and
methodology. It will be an invaluable tool for
academics, researchers, and graduate students
across the social sciences concerned with rigorous
and relevant research in the contemporary world.
They are familiar scenes - sports fans turning on
each other in acts of violence, and mobs of sports
fans flooding onto the field or out into the streets.
This book aims to discover if there is something
inherent in the competitive sport setting that
produces this frequently dangerous behaviour.
Emerging from the authors' work with companies
such as Coca-Cola, Motorola, 3M, General Motors
and Unilever, The Delta Projec t provides a unique
model through which to develop strategy in the new
economy. Hax and Wilde examine how globalization,
deregulation and the emergence of the internet
infrastructure have changed the rules for success
and identify three distinct strategic positions that can
be used to realign the direction of your business.
Introducing new models of 'bonding',
'complementors' and 'customer lock-in' this book
provides a fundamental shift in the way we think
about competitive positioning.
American constitutional lawyers and legal historians
routinely assert that the Supreme Court's state
action doctrine halted Reconstruction in its tracks.
But it didn't. Rethinking the Judicial Settlement of
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Reconstruction demolishes the conventional wisdom
- and puts a constructive alternative in its place.
Pamela Brandwein unveils a lost jurisprudence of
rights that provided expansive possibilities for
protecting blacks' physical safety and electoral
participation, even as it left public accommodation
rights undefended. She shows that the Supreme
Court supported a Republican coalition and left open
ample room for executive and legislative action.
Blacks were abandoned, but by the president and
Congress, not the Court. Brandwein unites close
legal reading of judicial opinions (some hitherto
unknown), sustained historical work, the study of
political institutions, and the sociology of knowledge.
This book explodes tired old debates and will
provoke new ones.
A comprehensive collection of the field's most
provocative, influential new work Business
Forecasting compiles some of the field's important
and influential literature into a single, comprehensive
reference for forecast modeling and process
improvement. It is packed with provocative ideas
from forecasting researchers and practitioners, on
topics including accuracy metrics, benchmarking,
modeling of problem data, and overcoming
dysfunctional behaviors. Its coverage includes oftenoverlooked issues at the forefront of research, such
as uncertainty, randomness, and forecastability, as
well as emerging areas like data mining for
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forecasting. The articles present critical analysis of
current practices and consideration of new ideas.
With a mix of formal, rigorous pieces and brief
introductory chapters, the book provides
practitioners with a comprehensive examination of
the current state of the business forecasting field.
Forecasting performance is ultimately limited by the
'forecastability' of the data. Yet failing to recognize
this, many organizations continue to squander
resources pursuing unachievable levels of accuracy.
This book provides a wealth of ideas for improving
all aspects of the process, including the avoidance of
wasted efforts that fail to improve (or even harm)
forecast accuracy. Analyzes the most prominent
issues in business forecasting Investigates emerging
approaches and new methods of analysis Combines
forecasts to improve accuracy Utilizes Forecast
Value Added to identify process inefficiency The
business environment is evolving, and forecasting
methods must evolve alongside it. This compilation
delivers an array of new tools and research that can
enable more efficient processes and more accurate
results. Business Forecasting provides an expert'seye view of the field's latest developments to help
you achieve your desired business outcomes.
Written for undergraduate and MBA courses in
business-to-business marketing or industrial
marketing, this text explores the process of
understanding, creating and delivering value to
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targeted business markets and customers. It
provides an analytical framework for determining
value.
Duas décadas atrás, Al Ries e Jack Trout agitaram o
mundo do marketing com o inovador e, hoje,
clássico Marketing de Guerra, declarando que ""o
marketing é uma guerra em que o concorrente é o
inimigo e o cliente é o terreno a ser conquistado"".
Hoje, as estratégias de marketing que eles
apresentaram continuam sendo válidas e adequada,
mais do que nunca. Para comemorar o 20o
aniversário desse livro revolucionário, Ries e Trout
fazem anotações e expandem seu clássico para a
próxima geração de profissionais de marketing. Esta
edição especial do best-seller internacional de
marketing revela como as empresas de hoje podem
obter vantagens contra reais concorrentes,
combatendo e enfrentando direta e indiretamente
seus opositores. Os autores examinam vinte anos
passados de campanhas de marketing,
apresentando novas e profundas análises de alguns
dos maiores sucessos e fracassos na história do
marketing. Ries e Trout explicam como conceber
planos de ataques que funcionarão de acordo com a
categoria de produtos ou setor de negócios. Eles
também mostram: • As estratégias essenciais de
marketing que a maioria das empresas — tanto
grandes quanto pequenas — deveria saber ao
desenvolver um programa de marketing. • Os
Page 5/22

Read PDF David A Aaker Administra Estrat Gica
De Mercado
princípios que devemos conhecer das guerras de
marketing ofensiva, defensiva, de flanqueamento e
guerrilha. • Reproduções de propagandas de
sucesso e não tão bem-sucedidas, com os
comentários dos autores sobre por que funcionaram
ou fracassaram. • Um follow-up valioso sobre os
líderes de mercado. Com esta nova edição de
Marketing de Guerra, você desenvolverá todo o seu
arsenal para conquistar mais clientes que seus
concorrentes — e marchar para a vitória no atual
campo de batalha de marketing.
Originally part of the Pudd'nhead Wilson book, Twain
realised during the writing process that the twins
were taking a backseat to characters such as
Pudd'nhead Wilson, Roxy, and Tom Driscoll. As a
result, he took them out and gave them their own
short story. He explains all this in the Introduction to
this book.
The 2008 recession brought to the fore one of the
most significant criticisms levelled at higher
education: that business education did not prepare
students to deal with market turbulence. B-schools
realized that to remain viable, both the process and
content of marketing curriculum had to be
substantially revised to match the needs of global
businesses, especially in times of market turbulence.
This book focuses on the analysis of the marketing
environment, STP marketing, relationship marketing
and Internet-based marketing. These come
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supported with visuals, insights and illustrations from
current marketing trends. While focusing on SWOT,
PEST ANOSFF Matrix/ GE Matrix, Five Forces
Model and STP marketing, the emphasis on basic
marketing principles has been reduced. The
enclosed CD contains presentations strongly
grounded in IT-enabled marketing and 4 sections on
Concept, Product and Sector Focus; Corporate
Insights; Suggested Readings and; Working
Projects. Salient Features Carries substantial
coverage of IT-enabled marketing concepts and
marketing campaigns, companies and packages in
the current marketing environment. Discusses
marketing post-recession, and specifically the Indian
market, in the post-recession scenario. E.g.,
Hindustan Unilever Ltd and even smaller retail
enterprises like Vishal Retail, Subhiksha Stores, Big
Bazaar and Food Bazaar. Studies technological
revolutions including Broadband and 3G
interventions, Web-based marketing and social
media and their use in the digital market place.
Carries Six Indian Case Studies: Spreading Mobile
Culture Through 3G Revolution; Rivalry Off the Air:
Saga of Kingfisher and Jet Airways; The Great
Indian Retail Story under Test; The Heat of
Recession and Destocking: Can HUL Overcome the
Pressure?; Building DTH PC Segment: Portfolio for
Creative Solutions Ltd., and; Nokia Connects the
World.
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Experience learning made easy—and quickly teach
yourself how to create Web pages with the HTML5
specification. With Step by Step, you set the
pace—building and practicing the skills you need, just
when you need them! Use a division-based layout to
structure your Web pages Include menu bars and
hyperlinks for clear navigation Apply colors, font
sizes, and other formatting with CSS Add graphics,
sound, and video to your pages Use the Canvas tag
to render visual images on the fly Build user-input
forms with buttons, boxes, and menus Your Step by
Step digital content includes: All the book's practice
files—ready to download and put to work. See "Using
the Practice Files," inside. Fully searchable online
edition of this book—with unlimited access on the
Web. Free online account required; see inside book.
An enlightening exploration of the concept of
listening and the evolving role of the listener from
Beethoven to Charlie Parker to contemporary
remixing. In this intimate meditation on listening,
Peter Szendy examines what the role of the listener
is, and has been, through the centuries. The roles of
the composer and the musician are clear, but where
exactly does the listener stand in relation to music?
What is the responsibility of the listener? Does a
listener have any rights, as the author and composer
have copyright? Is it possible to convey to others
how we ourselves listen to music? Though personal
memory and intellectual history, Szendy takes
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readers on a fascinating and ear-opening journey to
answer these questions. Along the way, he
examines the evolution of copyright laws as applied
to musical works and takes us into the courtroom to
examine different debates on what we are and
aren’t allowed to listen to, and to witness the fine
line between musical borrowing and outright
plagiarism. Finally, he examines the recent
phenomenon of DJs and digital compilations, and
wonders how technology has affected our listening
habits.
Provides understanding of global phenomenon marketplaces
where individuals living in poverty buy/sell products and
services. This volume presents a collection of articles that
describe the particular group of consumers and
entrepreneurs, and inform us on better ways to understand,
reach, and empower them.
This book examines citizens' attitudes toward the legitimacy
of their political systems and the relationship between political
legitimacy and democratic stability.
This book brings together an international collection of
authors from a variety of disciplines who offer new and critical
perspectives, summarize key findings and provide important
theoretical frameworks to guide the reader through the 'why?'
of consumption. The book answers questions such as: What
is the nature of motives, goals, and desires that prompt
consumption behaviours? Why do consumers buy and
consume particular products, brands and services from the
multitude of alternatives afforded by their environments? How
do consumers think and feel about their cravings? Unique in
focus and with multifaceted approach which anyone
interested in consumption and consumer research will find
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fascinating, this topical book provides an excellent overview
of current research, and imparts key insights to illuminate the
subject for both academics and practitioners alike.
In this text, the authors consider how managers of small firms
perceive the processes associated with strategic
management, what decisions and actions they adopt to
ensure competitive advantage, how business strategies are
formulated and implemented, and the strategic role of
entrepreneurship.
In recent years even governments around the world are
beginning to understand that knowledge is a critical
contributor to stimulating the rapid growth of entire
economies. It is argued that in a modern economy,
knowledge is the most important resource within the
companies based within any country. The advent of the
Internet and automated e-business systems has provided an
important catalyst for firms wishing to exploit the benefits of
using knowledge to support their electronic trading activities.
The vast majority of texts on knowledge management tend to
focus on the information technology aspects of managing the
concept. Although management of technology is critical, there
is an equally important need for the provision of materials
describing how knowledge can be utilized in the execution of
functional management tasks. In view of this situation, the
goal of this text is to show readers how to comprehend that
knowledge can be utilized to underpin and enhance the
marketing management function within organizations. The
concept is presented by drawing upon various published
sources and by the use of case materials to illustrate
knowledge management in practice. Coverage includes; an
introduction to the concept of knowledge management; the
evolving pathway of marketing; how e-business is radically
altering the execution of the marketing task; how firms can
map external knowledge sources; the competencies that
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determine performance, alternative marketing positions;
planning techniques; how knowledge informs product
innovation; the effective execution of promotions; alternative
options for exploiting knowledge to optimize pricing and
distribution decisions; the role that knowledge management
plays in service marketing strategies; and, the recognized
problems associated with accelerating the use of knowledge
within the marketing process.
The aim of the Special Issue is to discuss the main current
topics concerning marketing for sustainable tourism with
reference to territories (i.e., tourism destinations, protected
areas, parks and/or natural sites, UNESCO World Heritage
Sites, rural regions/areas, etc.) and tourism enterprises
and/or organisations (i.e., destination management
organisations, hospitality enterprises, restaurant enterprises,
cableway companies, travel agencies, etc.). In destinations
where natural resources are pull factors for tourism
development, the relationships among local actors (public,
private, and local community), as well as marketing choices,
are essential to develop sustainable tourism products. To this
end, the Special Issue encourages papers that analyse
marketing strategies adopted by tourism destinations and/or
tourism enterprises to avoid overtourism, to manage mass
sustainable tourism (as defined by Weaver, 2000), and to
encourage and promote sustainable tourism in marginal
areas or in territories suffering lack of integration in the
tourism offer. Special attention will be given to contributions
on the best practices to manage territories and/or enterprises
adopting sustainable marketing strategies.
Consultants are usually invited to work in an organisation
when its own managers are unable to find solutions to
business problems. Then expert help is brought in - on a
temporary basis. Systemic consulting is uniquely different
from any other consulting approach in that it is not the
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consultant who is the expert, but the organisation itself. The
authors regard organisations as living systems. Their grasp of
what makes a living system, its characteristics and to what
degree one can recognise them in an organisation, is what
they write about in the first chapter. In chapter two they give
an insight into the various sources of the systemic approach.
In the third chapter they look more deeply into organisations
as living systems. They discuss the fundamental needs that
must be fulfilled in order to create a perfectly-sound
organisational system. They also describe some reaction
patterns which organisations might show if one or more of
these needs are not met. In chapter four they encounter the
systemic consultant. They start with the basic attitude needed
to strengthen organisational systems and continue by
elaborating what is so specific about the way the systemic
consultant works. There were two reasons for writing the
short, fifth, chapter about systemic coaching. There is its
relationship with systemic consulting and the fact that many
consultants also work as coaches. As the focus of the book is
on supporting and strengthening organisational systems, this
chapter, about individual coaching, is quite short. Consultants
usually appear in organisations when something has gone
wrong or when managers can't fix the problem themselves.
But the systemic approach really can support the prevention
of problems. It is satisfying when every person, carrying out
their everyday tasks and duties, contributes easily to the vital
energy of an organisation. As this is mainly in the hands of
team leaders, managers and directors, chapter six offers
some preventive and everyday systemic interventions as
tools for these groups. In the seventh and last chapter they
will give you an idea of how to look systemically at the world
around you.

Strategy is the most central issue in management. It has
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to do with defining the purpose of an organization,
understanding the market in which it operates and the
capabilities the firm possesses, and putting together a
winning plan. There are many influential frameworks to
help managers undertake a systematic reflection on this
issue. The most dominant approaches are Michael
Porter’s "Competitive Strategy" and the "ResourceBased View of the Firm," popularized by Gary Hamel
and C.K. Prahalad. Arnoldo Hax argues there are
fundamental drawbacks in the underlying hypotheses of
these approaches in that they define strategy as a way to
achieve sustainable competitive advantage. This line of
thinking could be extremely dangerous because it puts
the competitor at the center and therefore anchors you in
the past, establishes success as a way of beating your
competitors, and this obsession often leads toward
imitation and congruency. The result is commoditization which is the worst outcome that could possibly happen to
a business. The Delta Model is an extremely innovative
view of strategy. It abandons all of these assumptions
and instead puts the customer at the center. By doing
that it allows us to be truly creative, separating ourselves
from the herd in pursuit of a unique and differentiated
customer value proposition. Many years of intense
research at MIT, supported by an extensive consulting
practice, have resulted in development of powerful new
concepts and practical tools to guide organizational
leaders into a completely different way of looking at
strategy, including a new way of doing customer
segmentation and examining the competencies of the
firm, with an emphasis on using the extended enterprise
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as a primary way of serving the customer. This last
concept means that we cannot play the game alone; that
we need to establish a network among suppliers, the
firm, the customers, and complementors – firms that are
in the business of developing products and services that
enhance our own offering to the customer. Illustrated
through dozens of examples, and discussion of
application to small and medium-sized businesses and
not-for-profits, the Delta Model will help readers in all
types of organizations break out of old patterns of
behavior and achieve strategic flexibility -- an especially
timely talent during times of crisis, intense competition,
and rapid change.
Cases for Contemporary Strategy Analysis has been
developed to accompany Grant's best-selling strategic
management text, but can also be used alongside other
strategy texts. New, in-depth international cases. Can be
used alongside the best-selling textbook Contemporary
Strategy Analysis or as a stand alone text due to its
broad view. Cases include Laura Ashley, Daimler, the
Virgin Group, Eastman Kodak, Harley Davidson, The
Royal Dutch/Shell Group, Amazon.Com and others.
In her concluding chapters and epilogue, Bix shows how
the issue changed during World War II and in postwar
America and brings the debate forward to show its
relevance to modern readers.
New York, Paris, London, Milan, Tokyo. This familiar list
of cities conjures up the image of high fashion. This book
examines the powerful relationship between metropolitan
modernity and fashion culture. The authors look at the
significance of certain key sites in fashion's world order
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and at transformations in the connections between key
cities. The status of fashion capital has now become a
goal for urban boosters and planners, part of the wider
promotion of the 'cultural economy' of major cities. In a
rapidly changing global fashion system, new centres like
Shanghai are making claims to join the ranks of
Fashion's World Cities. In chapters ranging from Los
Angeles to Moscow and Dakar to Mumbai, Fashion's
World Cities explores the relationship between major
metropolises and the production, consumption and
mythologizing of fashion.
In today's global recession, strong management of firms
and organizations are of the utmost importance. Bestselling Economics of Strategy focuses on the key
economic concepts students must master in order to
develop a sound business strategy. Bringing economic
theory and strategic analysis to life in an engaging and
uniquely modern way, Besanko et al. have collaborated
for over 15 years to build an introductory business
course that combines basic concepts from economic
theory of the firm and industrial organization with ideas
from modern strategy literature. The newly revised 5th
edition offers more real-world applications to make
materials studied in undergraduate Managerial
Economics, Business Strategy, and Industrial
Organization courses relevant. Armed with general
principles, today's students—tomorrow's future
managers—will be prepared to adjust their firms' business
strategies to the demands of the ever-changing
environment.
Step-by-step guidelines for successful marketing
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management! Designed for college- and graduate-level
marketing students, Marketing Management: Text and
Cases is also a valuable resource for anyone trying to
market a product or service. This volume integrates
understandable marketing concepts and techniques with
useful tables, graphs, and exhibits. Three leading
experts in marketing management teach you how to
market any business. Marketing Management: Text and
Cases is divided into two sections to accommodate a
wide variety of interests. The first section is an essential
textbook that offers a complete overview of marketing
management, and describes the steps necessary for
successful company-to-customer interaction. Each
chapter comes generously enhanced with tables and
charts to clearly demonstrate the marketing process from
concept to implementation. Marketing Management: Text
and Cases also contains fifteen new case studies to
challenge the more experienced marketing student as
well as introduce the beginner to situations where the
marketing process can be demonstrated. These cases
provide a wide variety of managerial situations for small,
medium, and large companies as well as entrepreneurial
cases to expose readers to the types of analyses needed
for those examples. From the creation of a new
waterpark to marketing algae products, these case
studies provide backgrounds, histories, trend analyses,
and data to reveal the companies’ situations and
possible solutions. This book is useful for training
courses and valuable to university faculty and students
as well as business managers, CEOs, and
entrepreneurs. Marketing Management: Text and Cases
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covers essential managerial elements of marketing,
including: an overview of marketing in the new
millennium, including basic definitions, global marketing,
and electronic marketing customer
analysis—segmentation, market grids, and market
estimations competitive analysis—types of competition,
gathering intelligence, and marketing audits financial
analysis—assessing revenue, cost, profitability, and risk
for marketing decisions marketing planning—both
strategic planning and operational perspectives
evaluation and control of marketing activities including
sales, cost, and profit
At one time, I had truly believed that I'd experienced
enough drama in my life. Clearly, I'd been wrong. It all
began the night before I was due to start my final year of
school-the night of my eighteenth birthday. Since I had
been considered "missing" for three years, I had failed to
finish off the last year of my education. This was why I
needed to let loose a little. I was turning eighteen and
was finally legal to drink, so, why not? The next morning,
I would be going to school with a bunch of ladies three
years younger than I was. Even if it was for no other
reason, I felt this entitled me to have a little fun. The
night started off well enough: Girl meets boy. Girl gets
dared to buy boy drink and kiss him within fifteen
minutes of receiving said drink. It sounds like it would
have been plain and simple, right? Wrong. I had no idea
that his kiss would be the kiss to end all kisses. One
taste of him, and I was lost for the first time in all my
eighteen years. But I wasn't meant to feel anything...
Three years of living in Hell had taught me that. But, this
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man ... just ... awakened me. I went home that night
feeling both alive and scared shitless at the same time.
However, that wasn't the worst of it. The very next day at
assembly in school, we were all introduced to our new
headmaster... None other than the very same man who
had-just the night before-locked lips with me in the most
hypnotic, take-your-breath-away kiss I had ever had.
Yeah, I am seriously screwed. He's a forbidden fruit that
I long to taste again. No matter how hard I try, I can't
seem to get that kiss out of my head. So badly, I want to
escape him, his presence, his ... everything. It seems,
however, that the universe has other ideas.
The authors of "The Balanced Scorecard" and "The
Strategy-Focused Organization" present a blueprint any
organization can follow to align processes, people, and
information technology for superior performance.
Winter tourism has seen increased levels of investment
in recent times, in an effort to reduce economic risk,
address environmental concerns and adapt to the effects
of global warming. New ski destinations are developing
and merging with traditional ones to increase spatial
distribution, while many established leading resorts are
adapting their management models. Climate change
adaptation processes are supported by the reduction of
CO2 emissions and energy consumption in ski resorts.
Current planning challenges include the increasing
importance of scenic beauty, nature and sustainable
development, as well as snow reliability, snow
management and safety issues.
Electronic Inspection Copy available for instructors here
Now in its Third Edition, this unique and highly esteemed
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text goes from strength to strength, continuing to offer:
seamless coverage of the essential topics of
organizational behaviour a realist's guide to
management capturing the complex life of organizations
(the paradoxical, emotional, insecure, self-confident,
responsible, irresponsible) and delivers the key themes
and debates in an accessible way interactive, instructive
(and fun) learning aids and features, both in the text and
on the Companion Website an attractive, easily
navigable, full-colour text design a guide to further
reading including hand-selected journal articles, many of
which are available on the Companion Website. As well
as cutting-edge content and features, the Third Edition
now includes: clearer, more concise exposition of all you
need to know about organizations expanded coverage of
public-sector, informal and non-profit organizations
additional discussion of international cultures revised
case studies to cater for readers across the world at all
levels of knowledge and experience a revisited
Companion Website with longer case studies. Over the
last seven years, more and more students and tutors
have been won over by Managing and Organizations'
coverage, wisdom and insight, and this new edition is a
yet more essential guide to negotiating and
understanding the bustling and complex life of
organizations. Visit the Companion Website at
www.sagepub.co.uk/managingandorganizations3 To
watch Tyrone Pitsis talk about the new edition of
Managing and Organizations - click here.
How did BMW recover from the edge of bankruptcy to
become on of Europe's strongest companies? Why did
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Saatchi and Saatchi's global strategy bring the company
to its knees? Why has Philips's outstanding record in
innovation not been translated into success in the
market? What can be learnt from the marriage contract
about the conduct of commercial negotiations? These
are some of the questions addressed as John Kay asks
`What makes a business successful?' Drawing on his
own business experience and on concepts in economics,
legal theory, and sociology, the author presents a fresh
approach to questions of business strategy. He rejects
the military analogy which underpins much strategic
thinking, in which success depends on size and share,
on vision and leadership, on shifting patterns of mergers
and alliances. John Kay argues that outstanding
businesses derive their strength from a distinctive
structure of relationships with employees, customers,
and suppliers, and explains why continuity and stability in
these relationships is essential for a flexible and cooperative response to change. By integrating
organizational and financial perspectives on the
performance of the firm, Kay not only gives insights into
the creation of effective business strategies, but sheds
light on the success - and failure - of national economies.
As the single market develops, this book - full of insight
and rigour, yet lively in style - is probably the most
important European contribution to strategic thinking for
many years. It will be vital reading for all who want to
understand what distinguishes the successful company.
The intersection of issues and crises management with
risk and reputation is one of the most dynamic and
challenging areas of professional communication.Written
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by one of Australia's leading experts in issue and crisis
management, this book introduces and examines each
of these elements, and explores their relationship as an
integrated model within the broader contexts of public
relations, communication and management. It provides
comprehensive analysis and discussion of theoretical
perspectives and current field research, and introduces
industry examples of best practice. Issue and Crisis
Management equips students and practitioners with key
knowledge and skills to manage the communication
process within organisations, and inform strategic
responses to issues and crises. Key featuresCase
studies at the end of each chapter connect theory to
practical examples from the Asia Pacific
regionDiscussion of the role and impact of social media
usage is incorporated throughoutKey points, activities
and discussion questions support student
learningIncludes a fully-worked example of a detailed
issue management plan.
Is your company all bizz -- filled with professional
managers, accountants, and financial planners who
produce "smooth operations" but offer no customer
savvy or soul? Or is it all buzz -- filled with talk, hype,
and the brainstorming of half-cooked ideas that often
lead nowhere? To capture the best of these dichotomous
worlds, creativity expert Bernd H. Schmitt and
accomplished business writer Laura Brown introduce a
groundbreaking model of a creative organization they
call "The Garage." This powerful new framework
demonstrates how any executive can manage the
creative tension between the analytic, rational side of
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business and its dynamic, innovative side. After laying
out the broad mission, or "blueprint," for constructing The
Garage, Schmitt and Brown present The Toolbox -specific instruments for infusing creativity into all aspects
of a business -- and show how to use The Blueprint and
The Toolbox as essential strategy, recruiting, resource,
and communications devices. At the center of this
immensely readable book are the "Mastercrafts of The
Garage" -- technology, branding, and customerexperience management -- the organizational forces that
guarantee creative efforts are coordinated and well
implemented to provide competitive advantage. To
illustrate particular aspects of creativity, Schmitt and
Brown open each chapter with a story or "business
parable," each written in a different genre -- horror,
detective, love story, or fairy tale -- accompanied by
evocative photographs. They also draw on scores of
cutting-edge examples of creative, innovative ventures
such as American Express's Blue, W Hotels, Eli Lilly's
"Answers That Matter," SAP, and NTT DoCoMo's imode. Build Your Own Garage is timely and instructive
reading for any manager charged with the mandate to
bring to market quickly the most useful and innovative
products and services. The book's Web site is
www.BuildTheGarage.com
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