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Budgeting is probably the single most important function in government, considering the
amount of money a government spends each year on various expenditure programs and
activities, as well as the time it spends in preparing the budget, appropriating funds for these
activities and, finally, executing them. This book integrates the complex theory and practice of
public budgeting into a single text. Written in a simple, concise and easy to understand
manner, The Fundamentals of Public Budgeting and Finance captures the multidimensional
perspective of public budgeting that students, as well as practitioners will find useful.
This hard-hitting history of public television over the last twenty years fills a void in the literature
and shows how powerful political actors and the budget process have severely affected TV
strategic behavior and programming. This remarkable case study of public television funding,
organization, and programming defines what makes public organizations effective or not. The
ancillary text links the evaluation of public TV to analyses of organization theory and models.
This study looks closely at the finances, educational management, enrollment prospects,
technology use, advertising strategy and other facets of distance learning programs in higher
education. The 165+ page report gives detailed data on the following: enrollment trends, tuition
prices, marketing spending, program costs, role in developing MOOCs, use of and plans for
use of MOOCs from other institutions, and much much more.
The history of prime-time television in the United States.
The Insiders’ Guide to Factual Filmmaking is an accessible and comprehensive ‘how to’
guide about the craft of making documentaries for TV, online or social media. Filmmaker Tony
Stark distils a long career at the BBC and as an independent producer to explain the
conceptual, visual, editorial and organisational skills needed to make impactful and stylish
factual films. Interviews with top industry professionals in the UK and US - commissioners,
executive producers, filmmakers, strand editors and media lawyers – add valuable insight and
authority to this book. For more experienced filmmakers The Insiders’ Guide tells you how to
get the green light for undercover investigations, how to tell film stories online and on social
media, and how to budget a factual film. This is a key text for anyone who wants to succeed in
the rapidly changing, competitive freelance markets in Britain and America. It provides expert
guidance to students on filmmaking courses, journalists wanting to move from print to video
and non-professionals with an interest in film-making. Whatever the final destination of your
film – and whatever the budget - The Insiders’ Guide provides a vital roadmap. The book’s
accompanying website is a ‘show-me’ resource for new directors: with 24 specially-shot film
clips illustrating the key rules of filmic grammar and sequence shooting – together with
downloadable versions of essential production forms.
In volumes1-8: the final number consists of the Commencement annual.
The Encyclopedia of Television, second edtion is the first major reference work to provide
description, history, analysis, and information on more than 1100 subjects related to television
in its international context. For a full list of entries, contributors, and more, visit the Encyclo
pedia of Television, 2nd edition website.
Provides information on distribution systems, regulations, copyright, program development,
advertising, and legal and business affairs, and includes selected legal documents and forms

How to Work the Film & TV Markets takes independent filmmakers, television and
digital content creators on a virtual tour of the entertainment industry’s trade shows —
the circulatory system of the entire global media landscape. This book highlights the
most significant annual events around the world, details a dossier of all the players that
frequent them and examines all the elements that drive the market value and
profitability of entertainment properties. In-the-trenches insights from our modern, realPage 1/4
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world marketplace are contextualized into immediately implementable practical advice.
Make the most of your finite investments of funds, time and creative energy to optimize
your odds for success within the mainstream, business-to-business circuit but learn
how to select, apply and scale prudent, proven principles to drive your own Do-ItYourself/Direct-to-the-Consuming-Crowd fundraising, distribution and promotional
success. Heather Hale demystifies these markets, making them less intimidating, less
confusing and less overwhelming. She shows you how to navigate these events,
making them far more accessible, productive — and fun! This creative guide offers: An indepth survey of the most significant film, TV and digital content trade shows around the
world; An overview of the co-production market circuit that offers financing and
development support to independent producers; An outline of the market-like festivals
and key awards shows; A breakdown of who’s who at all these events — and how to
network with them; Hot Tips on how to prepare for, execute and follow up on these
prime opportunities; Low-budget key art samples and game plans; A social media
speed tour with a wealth of audience engagement ideas. Visit the book’s space on
www.HeatherHale.com for additional resources and up-to-date information on all these
events.
Public Television Programming Content by CategoryDownsizing Government and
Setting Priorities of Federal ProgramsHearings Before Subcommittees of the
Committee on Appropriations, House of Representatives, One Hundred Fourth
Congress, First SessionDownsizing Government and Setting Priorities of Federal
Programs: Departments of Labor, Health and Human Services, Education, and related
agencies; legislative branchProgramming for TV, Radio, and the InternetStrategy,
Development, and EvaluationTaylor & Francis
This fifth edition of the successful Promotion and Marketing for Broadcasting, Cable,
and the Web, 4ed takes an important, timely look at the newest media venue, the
Internet. Under its new title, Media Promotion and Marketing for Broadcast, Cable and
the Internet, 5ed it takes a fresh look at the industry and the latest strategies for media
promotion and marketing. The book explores the scope and goals of media production
from the perspectives of network and local television, cable, Internet and radio,
including public broadcasting. Topics include: goals of promotion; research in
promotion; on-air, print, and Web message design; radio promotion; television network
and station promotion and new campaigns; non-commercial radio and television
promotion; cable marketing and promotion; research and budgeting for promotion;
syndicated program marketing; global and international promotion and marketing; and
online marketing and promotion.
Public Relations: contemporary issues and techniques offers a definitive guide to public
relations management. It provides comprehensive analysis and explanation of a full
range of modern PR techniques, spanning both inhouse and agency practice. The text
has involved fundamental restructuring and updating of existing material and the
incorporation of the new techniques and strategies, for instance: * The use of
multimedia techniques in PR * Overseas media and the globalization of media
communications * The latest case examples - notably New Labour's rebranding and
media management since 1997, government PR during the 2001 war against
Afghanistan, and the 2002 football World Cup The book presents the core strategies for
successful PR combining this with indepth advice on implementation and the everyday
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techniques that every PR person needs to grasp. With a range of new user-friendly
textual features, the book's practical, how-to focus, wedded to firm theoretical analysis,
makes it the ideal text for those studying for professionally accredited examinations
such as the IPR, CAM and LCCI awards. It is also a useful aide-memoire for all
practising PR professionals.
First published in 1990, The World Television Industry uses economic analysis to
examine recent changes in the television industry. It uses the theory of public good and
a model of industrial organization to identify the major forces determining the nature of
the television product in the late twentieth century. The forces of supply and demand for
an unusual product - often requiring a 'double' sale, to a consumer and to an advertiser
- are examined, as are alternative methods of financing. The all-pervading role of
government is discussed at length.
A Pulitzer Prize-winning history of the mistreatment of black Americans. In this 'precise
and eloquent work' - as described in its Pulitzer Prize citation - Douglas A. Blackmon
brings to light one of the most shameful chapters in American history - an 'Age of
Neoslavery' that thrived in the aftermath of the Civil War through the dawn of World
War II. Using a vast record of original documents and personal narratives, Blackmon
unearths the lost stories of slaves and their descendants who journeyed into freedom
after the Emancipation Proclamation and then back into the shadow of involuntary
servitude thereafter. By turns moving, sobering and shocking, this unprecedented
account reveals these stories, the companies that profited the most from neoslavery,
and the insidious legacy of racism that reverberates today.
Identifies and describes specific government assistance opportunities such as loans,
grants, counseling, and procurement contracts available under many agencies and
programs.
Producing and Directing the Short Film and Video is the definitive book on the subject
for beginning filmmakers and students. The book clearly illustrates all of the steps
involved in preproduction, production, postproduction, and distribution. Its unique twofold approach looks at filmmaking from the perspectives of both producer and director,
and explains how their separate energies must combine to create a successful short
film or video, from script to final product. This guide offers extensive examples from
award-winning shorts and includes insightful quotes from the filmmakers themselves
describing the problems they encountered and how they solved them. The companion
website contains useful forms and information on grants and financing sources,
distributors, film and video festivals, film schools, internet sources for short works, and
professional associations.
Where do program ideas come from? How are concepts developed into saleable
productions? Who do you talk to about getting a show produced? How do you schedule
shows on the lineup? What do you do if a series is in trouble? The answers to these
questions, and many more, can be found in this comprehensive, in-depth look at the
roles and responsibilities of the electronic media programmer. Topics include: Network
relationships with affiliates, the expanded market of syndication, sources of
programming for stations and networks, research and its role in programming
decisions, fundamental appeals to an audience and what qualities are tied to success,
outside forces that influence programming, strategies for launching new programs or
saving old ones. Includes real-life examples taken from the authors' experiences, and
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250+ illustrations! * Completely updated to include: new programming forms, changes
in programming style, and more! * Updated Glossary! * Study questions for each
chapter * Companion website for students and Instructor's Manual
Featuring a general equilibrium framework that is both cohesive and versatile, the
Second Edition of Public Finance: A Normative Theory brings new and updated
information to this classic text. Through its concentration on the microeconomic theory
of the public sector in the context of capitalist market economics it addresses the
subjects traditionally at the heart of public sector economics, including public good
theory, theory of taxation, welfare analysis, externalities, tax incidence, cost benefit
analysis, and fiscal federalism. Its goal of providing a foundation, rather than attempting
to present the most recent scholarship in detail, makes this Second Edition both a
valuable text and a resource for professionals. * Second edition provides new and
updated information * Focuses on the heart of public sector economics, including public
expenditure theory and policy, tax theory and policy, cost benefit-analysis, and fiscal
federalism * Features a cohesive and versatile general equilibrium framework
Many proclaimed the “end of television” in the early years of the twenty-first century, as
capabilities and features of the boxes that occupied a central space in American living
rooms for the preceding fifty years were radically remade. In this revised, second
edition of her definitive book, Amanda D. Lotz proves that rumors of the death of
television were greatly exaggerated and explores how new distribution and viewing
technologies have resurrected the medium. Shifts in the basic practices of making and
distributing television have not been hastening its demise, but are redefining what we
can do with television, what we expect from it, how we use it—in short, revolutionizing it.
Television, as both a technology and a tool for cultural storytelling, remains as
important today as ever, but it has changed in fundamental ways. The Television Will
Be Revolutionized provides a sophisticated history of the present, examining television
in what Lotz terms the “post-network” era while providing frameworks for
understanding the continued change in the medium. The second edition addresses
adjustments throughout the industry wrought by broadband delivered television such as
Netflix, YouTube, and cross-platform initiatives like TV Everywhere, as well as how
technologies such as tablets and smartphones have changed how and where we view.
Lotz begins to deconstruct the future of different kinds of television—exploring how
“prized content,” live television sports and contests, and linear viewing may all be
“television,” but very different types of television for both viewers and producers.
Through interviews with those working in the industry, surveys of trade publications,
and consideration of an extensive array of popular shows, Lotz takes us behind the
screen to explore what is changing, why it is changing, and why the changes matter.
Instructor's Guide
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